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INSURANCE MARKET MOVEMENT (40 u1i)
- Market Situation

- Insurance Customer Journey

- Market Opportunity

Tnens: Heroleads / Google (TBC)

09.45-09.55 u.

Wrap up / Mini Game (10 11%)

09.55-10.35 u.

BEST PRACTICE PERFORMANCE (40 1)

- Insurance Digital Campaign Success Case (Drive Sale)
- Insurance Digital Campaign Success Case (Retention)
- How do they become successful?

- Example Best Performance (End-to-End Campaign)

Inering: Heroleads / Google (TBC)

10.35-10.45 .

Wrap up / Mini Game (10 unii)

10.45-11.00 u.

WNSUUTENIUIMN5I19

11.00-12.00 u.

STEP TO SALES SUCCESS (60 u1ii)

- Achieve your goal with a sales perspective
- Sales Strategy and Approach

Jnens: Ms. Pachara Chinnawong

Head of Growth Business Team - Digital Marketing Consultancy, Heroleads

12.00-12.10 u.

Wrap up / Mini Game/ Q &A (10 u1i)

12.10-12.15 .

naUneu
WA §INT5

gensaens anivisyausielng

12.15-13.30 W.

SUUSEMIUIMITNANNIUTINNU

nanewe: msusseeiuntwlve




