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" Brand Image
® Think like a Journalist
® Press Release Tips

" PR. in the Digital Age

“Public relations is a strategic
communication process that

builds mutually beneficial
relationships between

organizations and their

publics.”
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|nformation

image

Receiver of PR.

® Media Traditional / New Media

® Customer , Partner , Stakeholder , Shareholder
® Key Opinion Leader , Influencer

® Employee , Staff
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®* PRESS RELEASE

®* PRESS CONFERENCE
® PRESS INTERVIEW

®* PRESS TOUR /EVENT
PRESS VISIT

Brand Image

® Corporate Brand
® Personal Brand

" Employer Brand
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Corporate Brand
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Personal Brand
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Think like a Journalist
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Press Release Format

®* News Photograph * Infographic ?
®* News Release ¢ Seeding

® Interview ® Social Media News Release | E
* Advertorial _ j
®* Feature
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Traditional PR.
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Digital PR.
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PR. in the Digital Age
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Social Media News Release
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¢ Information OVERLOAD!
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